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Quellen 

Prüfungsbeispiel 

Was ist ein AdSlot Floor Preis? 

a) Der Minimale Preis, den ein Käufer bieten muss, um Inventar einzukaufen zu 
können. 

 Der durchschnittliche Preis, zu welchem die Impressions für ein bestimmtes 
Werbeformat in einer Auktion verkauft werden. 

b) Der höchste Preis zu dem eingekauft werden kann 

c) Ein verhandelter Preis 
 
Fachbegriffe 

Die folgenden Fachbegriffe wurden vom Expertenbeirat als Grundbegriffe definiert, die 
man als Fachkraft für Programmatic Selling kennen und anwenden können sollte.  

 
Generell 
 

● Programmatic Advertising 
● Programmatic Selling 
● Real-Time Advertising (RTA) 
● Real-Time-Bidding (RTB) 

 
Kampagnenaktivierung 
 

● Demand-Side-Platform (DSP) 
● Campaign Flight 
● Pacing 
● Pacing: Ahead 
● Pacing: ASAP 
● Pacing: Even 
● Frequency Capping 

 
Targeting 
 

● Contextual Targeting 
● Data Targeting 
● Device Targeting 
● Environment Targeting 
● Day & Time Targeting 
● Geolocation Targeting 
● Url Targeting 
● Inclusion List 
● Exclusion List 

 
Inventare 
 

● Supply Side Platform / Sell Side Platform (SSP) 
● Ad Exchange 
● Publisher 
● Bid Request 
● 1st Price Auction 
● 2nd Price Auction 
● Floor-Price 
● Vermarkter 
● Private Deal 



 
 

Programmatic-Selling-Fachkräftezertifikat 

● Private Marketplace 
● Private Auction 
● Open Auction 
● Preferred Deal 
● Fixed Price Deal 
● Guaranteed Deal 
● Deal ID 

 
Daten 
 

● Data-Management-Platform (DMP) 
● 1st Party Data 
● 2nd Party Data 
● 3rd Party Data 

 
Cookie  
 

● Cookie, ID- und Consent Lösungen 
● User Matching 
● Extended Identifier 
● CMP 
● TCF 

  
Formate & Kanäle 
 

● Display 
● Video 
● Audio 
● Digital-out-of-Home (DOOH) 
● Advanced TV (Addressable TV / Connected TV) 
● Medium Rectangle Ad 
● Mobile Medium Rectangle Ad 
● Halfpage Ad 
● Billboard Ad 
● Skyscraper Ad 
● Pre-Roll Video Ad 
● Mid-Roll Video Ad 
● Post-Roll Video Ad 
● In-Stream Video Ad 
● Out-Stream Video Ad 

 
Kreation 
 

● Creative 
● Dynamic-Creative-Optimization 

 
Ad Management / Ad Operations 
 

● Ad Tag 
● Adserver 
● Video-Ad-Serving-Template (VAST) 
● ORTB 
● BidRequest 

 
Ad Verification 
 

● Media Quality 
● Ad Verification 
● Viewability 
● Brand Safety 
● Ad Fraud 
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● Ad Collision 
● Pre-Bid Targeting 
● Invalid Traffic 

 
Kennziffern 
 

● Ad Impression (AI) 
● Cost-per-Mille (CPM) 
● Viewable Cost-Per-Mille (vCPM) 
● Tausender-Kontakt-Preis (TKP) 
● Click-Through-Rate (CTR) 
● Cost-per-Click (CPC) 
● Cost-per-Completed-View (CpCV) 
● Cost-per-Action (CPA) 
● Cost-per-View (CpV) 
● Completion-Rate 
● Return-on-Advertising-Spend (ROAS) 

 
Measurement 
 

● Post-Click-Conversion 
● Post-View-Conversion 
● Tracking Pixel 
● Software-Development-Kit (SDK) 

 
Strategie / Kampagnenziel 
 

● Prospecting 
● Retargeting 
● Brand-Awareness 
● Performance 
● Brutto-Reichweite 
● Netto-Reichweite 

 
 

 


