
Definition
Retail media is the unique opportunity to present brands and products 
where their relevance, noticeability and acceptance are high, their path to 
the customer short and their context most natural.

As a media genre, retail media enables cross-funnel measurability of 
advertising impact based on a data-driven history, directly in the digital and 
physical eco-system of the retailer – onsite and offsite.
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Sponsored display ads

Sponsored incentives

Sponsored product ads
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Brand pages
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1  Advertising

Media business on own and 
3rd-party digital channels
(retail media in the 
narrower sense)

2  Insights

Information about 
consumer behavior 

insights

360° Portfolio  

Retail 
Media 3  Partner 

programs

Intensification 
of customer 

relationships through 
loyalty programs /

networks

4  Content

Content design  
and production to 
increase consumer 
interaction via 
additional content
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